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Steve Davis, GP of Marketing
Talked About Marketing




Never speak
disrespectfully of
[Social Medial,
Algernon. Only
people who can't get
Into It do that.

Oscar Wilde
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Our agenda

¥ Address the five points promised:

® The Digital Marketing Formula, Targeting, Sales
centric Strategy, Compelling Content, and Metrics

® Share three, practical workflows for:
¥ Content planning
® Batch production of short -form videos
® Turning social media users into fans/customers



TAM

1. Decoding the Digital Marketing
Formula

Navigating the post-Covid shifts and the evolving role of social media in sales.




Social media post-Covid -’ TAM
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®In 2023, global social media user base rose to
5/ : 1 c] mmjpo-!po!xbz!up! 6/

® Users are not confined to a single platform.
¥ \We engage with 6 to 7 platforms every month.



